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FOREWORD 


In the 47 years of the existence of the Public Opinion Quarterly, its contents 
have been cumulatively indexed only twice. The first cumulative index was 
published in 1969 and covered the first 31 volumes. This is the second. Behind 
it is a computer database designed to allow the production of future editions 
with greater frequency than the economics of the old typesetting methods 
would permit. 

This project was conceived by Eleanor Singer and initiated by John P. 
Robinson during his term as chair of the Publications and Information 
Committee of the American Association for Public Opinion Research. It was 
executed by research assistants in the School of Journalism, University of North 
Carolina at Chapel Hill, under the direction of Gary D. Gaddy with planning 
assistance by Stanley Weardon. Lorrie Douglas, William Newton, and Gail 
Westry entered the data. James Yingst of the University of Illinois at Urbana- 
Champaign helped with the book review index. Robert Lesser of the UNC-CH 
Computation Center wrote the program for converting the coded data into 
subject and author indices. He was assisted by Mike Padrick. Gratitude is 
expressed to all of the above as well as to Norma L. Gilbertson, editor of the 
first index, whose work is incorporated herein, and to Alan Corneretto of 
Elsevier Science Publishing Company, for his role in bringing this project to 
completion. 


Publications and Information Pump MEYER 
Committee, American Mary A. SPAETH 
Association for Public 
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Rosenfield) 46:3:431-43 ‘82 
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Semitism. (H.G. Erskine) 29:4:649-64 '65 


Public Reaction to the Eichmann Trial. (I. 
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Hitler's Anti-Semitism: A Political Appraisal. 
(M. Needler) 24:4:665-9 ‘60 
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Asia (See also individual countries) 


OWI's Far Eastern Outposts: Some Proposals. 
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Myers) 19:3:252-8 '55 


Attitudes of the ‘Fifty Plus’ Age Group: 
Preliminary Considerations toward a 
Longitudinal Survey. (H. Toch) 17:3:391-4 '53 


Attitudes toward Participation in Civil Defense: 
An Analysis via Psychological Constructs. (W.A. 
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Study of Attitudes toward Russia. (M.B. Smith) 
11:4:507-23 '47 


War Attitudes of Families with Potential 
Soldiers. (D. Rugg & H. Cantril) 4:2:327-30 '40 


Attitudes. Change 


Television Exposure and Attitude Change: The 
Impact of Political Interest. (T.A. Kazee) 
45:4:507-18 ‘81 


Effects of Media, Communicator, and Message 
Position on Attitude Change. (V. Andreoli & S. 
Worchel) 42:1:59-70 ‘78 


Attitudinal Conformity and Anonymity. (H.L. 
Tyson & S.A. Kaplowitz) 41:2:226-34 '77 


Interviewing Changes Attitudes -- Sometimes. 
(R.G. Bridge, L.G. Reeder, D. Kanouse, D.R. 
Kinder, V.T. Nagy & C.M. Judd) 41:1:56-64 
'77 


Mere Exposure, Psychological Reactance and 
Attitude Change. (R.L. Miller) 40:2:229-33 '76 
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Change. (S.A. Kirkpatrick) 34:3:403-7 '70 


Pretest Sensitization and Attitude Change. 
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‘69 


Attitude Change and Behavioral Change. (M. 
Rokeach) 30:4:529-50 ‘66 


American Values: A Generation of Change. (S. 
Chase) 29:3:357-67 '65 


Time and Continuity in Mass Attitude Change: 
The Case of Voting. (G. Carlsson) 29:1:1-15 ‘65 


Rejoinder to Bauer and Coleman. (T. Parsons) 
27:1:87-92 '63 


Communication as a Transaction: A Comment 
on ‘On the Concept of Influence’. (R.A. Bauer) 
27:1:83-6 '63 


Comment on 'On the Concept of Influence’. 
(J.S. Coleman) 27:1:63-82 ‘63 


On the Concept of Influence. (T. Parsons) 
27:1:37-62 '63 


Cognitive Balance, Cognitive Organization, and 
Attitude Change: A Critique. (N. Jordan) 
27:1:123-32 '63 


Information Flow and the Stability of Partisan 
Attitudes. (P.E. Converse) 26:4:578-99 ‘62 


Scale and Intensity Analysis in the Study of 
Attitude Change. (E.Q. Campbell) 26:2:227-35 
62 


Effectiveness of Forewarning in Developing 
Resistance to Persuasion. (W.J. McGuire & D. 
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The Power of Dissonance Techniques to Change 
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Attitudes of German Exchange Students during 
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The Measurement of Change in a 
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Factors in Attitude Change through 
Communication. (P.H. Tannenbaum) 
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An Example of Changing Views of a Control 
Group. (W.J. Bell) 19:1:91-6 '55 


Crisis Situations and Ideological Revaluations. 
(H.H. Toch) 19:1:53-67 '55 


Attitudes. Definition 


Response to Smith's Comments. (G.D. Wiebe) 
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Comment on ‘Implications of Separating 
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18:3:254-65 ‘54 


Some Implications of Separating Opinions from 
Attitudes. (G.D. Wiebe) 17:3:328-52 ‘53 


On the Definition of Attitude: Norms, 
Perceptions, and Evaluations. (R.A. Hudson & 
H. Rosen) 17:1:141-6 '53 
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Attitudes. Political (See also Political 
Behavior, Political Socialization) 


Television Exposure and Attitude Change: The 
Impact of Political Interest. (T.A. Kazee) 
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Diffuse Support. (S. Iyengar) 44:2:249-56 ‘80 
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Zikmund) 31:1:69-75 '67 
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22:4:449-63 '58 


Attitudes toward Conflicting Political 
Institutions. (M. Showel) 20:3:604-10 '56 
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State of Washington. (M. Showel) 17:3:394-400 
"53 


The Meaning of Politics in Mass Society. (M. 
Rosenberg) 15:1:5-15 ‘51 


Religious Affiliation and Politico-Economic 
Attitude: A Study of Eight Major U.S. Religious 
Groups. (W. Allinsmith & B. Allinsmith) 
12:3:377-89 '48 


Attitudes. Research 


The Measurement of a Middle Position in 
Attitude Surveys. (S. Presser & H. Schuman) 
44:1:70-85 '80 
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Technique of Attitude Scale Construction. (J.C. 
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Item Construction in Attitude Measurement. 
(T.M. Ostrom) 35:4:593-600 ‘71 


Tropical Weather and Attitude Surveys. (L.W. 
Doob) 32:3:423-30 '68 


Attitude Intensity and the Neutral Point on 
Semantic Differential Scales. (J.C. McCroskey, 
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$1:3:407-13 '67 


Critical Note on a New Measure of Attitudinal 
Opposition. (D. Gold) 31:1:76-9 '67 


A New Measure of Attitudinal Opposition. (G.J. 
McCall & J.L. Simmons) 30:2:271-8 '66 


Comment. (R.W. Kates) 28:2:351-5 '64 


Apocalyptic and Serial Time Orientations and 
the Structure of Opinions. (K.W. Back & K.J. 
Gergen) 27:3:427-42 '63 


The Fallout-Shelter Owners: A Study of Attitude 
Formation. (F.K. Berrien, C. Schulman & M. 
Amarel) 27:2:206-16 '63 


An Empirical Study of Attitude-Component 
Theory. (L. Dotson) 26:1:64-76 '62 


Cognitive Dynamics in the Conduct of Human 
Affairs. (C.E. Osgood) 24:2:341-65 ‘60 


Psychoanalytic Theory and Social Attitudes. (I. 
Sarnoff) 24:2:251-79 ‘60 


Verbal Attitudes and Behavior: A Paradigm for 
the Study of Message Transmission and 
Transfermation. (U. Himmelstrand) 
24:2:224-50 '60 


Cross-Cultural Contributions to Attitude 
Research. (E. Jacobson, H. Kumata & J.E. 
Gullahorn) 24:2:205-23 '60 


Correlates of International Attitudes. (W.A. 
Scott) 22:4:464-72 '58 


Effects of Preparatory Communications on 
Reactions to a Subsequent News Event. (I.L. 
Jenis, A.A. Lumsdaine & A.I. Gladstone) 
15:3:487-518 ‘51 


Social Contact and an Intergroup Attitude. (L. 
Guttman & U.G. Foa) 15:1:43-53 ‘51 


Problems in the Use of Indirect Methods of 
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15:1:188-8 ‘51 


Determinants of Voting Behavior. (A.S. Kitt & 
D.B. Gleicher) 14:3:393-412 ‘50 


The Problem of Interpreting Attitude Survey 
Data. A Case Study of the Attitudes of Russian 
Workers in Wartime Germany. (H.L. 
Ansbacher) 14:1:126-38 '50 


Cross-Pressures and Attitudes: A Study of the 
Influence of Conflicting Propaganda on 
Opinions Regarding American-Soviet Relations. 
(M. Kriesberg) 13:1:5-16 ‘49 


Attitude Research in the Department of 
Agriculture. (H.E. Skott) 7:2:280-92 '43 
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Report on the POQ Readership Survey. (E. 
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in the Soviet Union. (E. Mickiewicz) 36:4:566-78 
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The Audience for National TV News Programs. 
(J.P. Robinson) 35:3:403-5 '71 
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Stewart) 34:1:92-100 '70 
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(I.R. Merrill) 25:2:263-76 '61 
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Audience Participation, New Style. (H.R. 
Cassirer) 23:4:529-36 ‘59 


Television within the Social Matrix. (R.V. 
Hamilton & R.H. Lawless) 20:2:393-403 '56 
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to the Media in Mass Communication. (E. 
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Methods of Viewer Research Employed By the 
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15:1:89-104 ‘51 


Television Viewing in Britain: (R. Silvey) 
14:1:148-50 '50 
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Measuring Radio Audiences. (J.J. Karol) 
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South Tyrol: An Introduction to the 
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Doob) 26:2:172-84 '62 
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and Austria's Otto. (J.S. Roucek) 7:3:466-77 
"48 


Authority 


Authority Systems. (J.S. Coleman) 44:2:143-63 
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of Outgroups: A Reassessment. (E.G. Grabb) 
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Authority. (D.L. Paletz, P. Reichert & B. 
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Harned) 25:3:393-9 '61 
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& D. Riesman) 25:1:39-56 ‘61 
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MacKinnon & R. Centers) 20:4:621-30 '56 
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Authoritarianism and Political Behavior. (M. 
Janowitz & D. Marvick) 17:2:185-201 '53 


The Structure of Authority. (G. Sykes) 
17:1:146-50 '53 
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Mendelsohn & F.E. Orenstein) 19:4:401-7 '55 
Awards. Frank Stanton 

The Frank Stanton Award -- TV and our School 
Crisis. 23:3:309-10 '59 

Awards. Julian L. Woodward 
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Effects) 
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